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tourism economic development
FALL ADVENTURES... AS THE SEASONS...
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+33% from ‘25
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Door Count
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WEDNESDAY, OCTOBER 14
2:00 p.m. - 5:00 pm.

je
Team P
meet'mgs’

ts,
Sn[i—' Met with the Tri-County Council for quarterly updates; coordinated WC staff CPR training; attended the Berlin Network to Freedom
! IG H LlGHTS site meeting; participated in Community Hub training on the new calendar; held partner collaboration meetings with the towns and

more " x . : o ) : e .
local chambers; met with Corinne regarding tourism measurement; participated in Economic Development Week radio interviews;

hosted the Economic Development Week open house and the SBDC event; implemented a new format for staff meetings; continued planning for Business Resource Day;
ordered signage for Harbor Day; prepared for the Live Guide to go live; attended the Raising the Bar Conference; and participated in the Rural Maryland Council Executive

Board meeting.
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